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Twitter for Business 

 

 

 

 

 

 

Before stating... think about this! 
 

It is important for us that first you apply the right mindset.  

Out there, thousands, millions of people are ƘŀǾƛƴƎ ŎƻƴǾŜǊǎŀǘƛƻƴǎΦ bƻǘ ŀƭƭ ƻŦ ǘƘŜƳ ŀǊŜ ǊŜƭŜǾŀƴǘΣ ǿƘŀǘΩǎ 

most important is that they are relevant to YOU, to your business. 

When we ǎŀȅ άǇŜƻǇƭŜέ ǿŜ ŘƻƴΩǘ ƳŜŀƴ Ƨǳǎǘ ǎǘŀȅƛƴƎ ǿƛǘƘ ǘƘŀǘ ōǊƻŀŘ ŎƻƴŎŜǇǘΦ IŜǊŜΩǎ ǘƘŜ ŜȄŀƳǇƭŜΥ 

LŦ ȅƻǳǊ ŎƻƳǇŀƴȅ ǎŜƭƭǎ ǎƘƻŜǎΣ ǿƻǳƭŘƴΩǘ ȅƻǳ ƭƛƪŜ ǘƻ ƪƴƻǿ ǿƘƻ ƛǎ άƻǳǘ ǘƘŜǊŜέ ǘŀƪƛƴƎ ŀōƻǳǘ ǎƘƻŜǎΣ ōǳȅƛƴƎ 

shoes, choosing the right shoes, etc? What if you knew exactly what they said and even better, WHO said it 

so you can start a conversation with that specific person? 

Think about ŀ ƴŜǘǿƻǊƪƛƴƎ ŜǾŜƴǘΣ ŀ ǊƻƻƳ Ŧǳƭƭ ƻŦ ǇŜƻǇƭŜΦ {ƻƳŜ ƻŦ ǘƘŜƳ ȅƻǳ ƪƴƻǿΣ ǎƻƳŜ ȅƻǳ ŘƻƴΩǘΦ hǾŜǊ 

time, you start building relationships with all of them so you end up knowing the majority and they end up 

knowing you better as well. From that point, you will agree with us that, the value in the relationship is so 

ƳǳŎƘ ǎǘǊƻƴƎŜǊ ǘƘŀǘ ƛǘΩǎ ŜŀǎƛŜǊ ǘƻ Řƻ ōǳǎƛƴŜǎǎ ŀƴŘ ǎǇǊŜŀŘ ǘƘŜ ǿƻǊŘΗ 

Twitter is exactly the same thing, but you can do that from your desk, therefore you can leverage your 

contacts and relationships without limits compared to just traditional networking methods: 

IMPORTANT: We would never suggest to replace traditional networking methods entirely with pure 

άƻƴƭƛƴŜ ƴŜǘǿƻǊƪƛƴƎέΦ ²Ŝ ŀƭǿŀȅǎ ŜƴŎƻǳǊŀƎŜ people to meet face-to-face with as many of the people that 

ȅƻǳ ƴŜǘǿƻǊƪ ƻƴƭƛƴŜ ǿƛǘƘΦ ¢ƘŀǘΩǎ ǘƘŜ real power of enhancing communication and long term business 

relationships! 

 

 If you have questions, chat with us! 

Direct line: 01 5241415     Chat online: www.channelship.ie   e-mail: fred@channelship.ie           

Twitter: www.twitter.com/fredchannel  Linkedin: http://www.linkedin.com/in/fredcaballero 

  

 

 

       The website is http://www.twitter.com and by now, you know many people that are          
                                                    using it. Right? 
 

But...what is this Twitter thing that everybody talks aboutΚ ¸ƻǳ Ƴŀȅ ƘŀǾŜ ǘǊƛŜŘ ƛǘ ŀƴŘ ŘƛŘƴΩǘ ƎŜǘ ƛǘΣ ƻǊ ȅƻǳ ƘŜŀǊŘ 
about it and are wondering why you should be interested? MŀȅōŜ ȅƻǳ Ƨǳǎǘ ŘƻƴΩǘ ƪƴƻǿ ŀƴȅǘƘƛƴƎ at all.  

5ƻƴΩǘ ǿƻǊǊȅΣ ȅƻǳ ŀǊŜ ƴƻǘ ŀƭƻƴŜΗ 
 

 

http://www.channelship.ie/
mailto:fred@channelship.ie
http://www.twitter.com/fredchannel
http://www.linkedin.com/in/fredcaballero


 

                                    Web Agency 

 

www.channelship.ie                            Copyright 2009. Page 4 
 

1. LEARN THE BASICS 

 

i.                                                                                                                                             

                          

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

So, what is Twitter? 
 
First, remember that Social Media can be thought of as a 

massive vehicle in which all is about sharing, listening, 

expressing yourself and connecting with others.  

With that in mind, think about www.twitter.com as a free 

service, in which you can say anything to anyone allowing 

for real interaction between people (oh, yeah, remember 

ǘƘŀǘ ǇŜƻǇƭŜ ŀƭǎƻ ǊŜǇǊŜǎŜƴǘ ŎƻƳǇŀƴƛŜǎΣ ǿŜΩƭƭ ƎŜǘ ǘƘŜǊŜύΦ  

So, you need to say what you want to say in less than 140 

characters.  Does it sound too little? It is not, it keeps 

things simple, believe us.  

 

²ƘƛƭŜ ǘƘŜ Ƴƻǘƻ ƛǎ ά²Ƙŀǘ ŀǊŜ ȅƻǳ ŘƻƛƴƎ ƴƻǿέΣ ¢ǿƛǘǘŜǊ ŦƻǊ 

business is much more than that. It is not about telling 

ǇŜƻǇƭŜ άǿƘŀǘ ȅƻǳ ƘŀŘ ŦƻǊ ōǊŜŀƪŦŀǎǘέΦ  

 

Why is it Important?        There are numerous things that make Twitter a valuable business tool: 

 Interact with companies or people you would find it very hard to connect with in the offline world.  

 Reach existing clients and potential ones just by being yourself, not by pitching your company all the time. 

 TwittersΩ largest age group is 35-44 .You see by now that this is not something just for teenagers J  

 There are millions of Twitter users. What if you could engage with a nice percentage of them? 

 More than 50% of the users earn more than 40K per annum and have achieved third level education.  

 Connect and keep in touch with thousands of people in real time. 

 Get you own audience (followers). 

 Give those folloǿŜǊǎ ŎƻƴǘŜƴǘ ǘƘŜȅΩƭƭ ōŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ όǘǿŜŜǘǎ ŀƴŘ ƭƛƴƪǎύ. 

 Get instant feedback on whatever you want, real time! Imagine for example if you were about to release a 

product, a service, what if your followers could review it for you, at your request? 

 If the Ǝƛŀƴǘǎ ŀǊŜ ŘƻƛƴƎ ƛǘΧ 5Ŝƭƭ ǎƻƭŘ ƳƻǊŜ ǘƘŀƴ Ϸм Ƴƛƭƭƛƻƴ ƛn products via Twitter. You can try too. 

But, hey! You need to build relationships in order to enjoy these advantages. Rome was not built in one day, nor 

relationships are.  

REMEMBER: In Twitter, just be yourself. People will notice pretty fast if you are fake, exactly like in the offline world. 

 

 

Great advantage: You can get out there real quick and it does not matter if you are new to it! Everybody will always be 
catching up with social media! 
 

Lǘ ƛǎ ŀōƻǳǘ ŜƴƎŀƎƛƴƎ ǿƛǘƘ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ ŀƴŘ ǘƘŜ ǇŜƻǇƭŜ ǘƘŀǘ ȅƻǳ άŦƻƭƭƻǿέ and finding ways to create loyalty with 

the audience, build relationships and getting your business in the loop, exactly like in the real world but from your 

desk in this case. 

 

http://www.twitter.com/
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2. WALKING YOU THROUGH THE STEPS 

                                                                                                              

 
 

 

                                                                                                                                            

 

  

Opening a Twitter account 

Before signing up your details on www.twitter.com 

try to think of your Twitter username. Ideally it will 

be the name of your company or maybe not. For 

ŜȄŀƳǇƭŜ ŀǘ /ƘŀƴƴŜƭǎƘƛǇ ǿŜ ǳǎŜ άŦǊŜŘŎƘŀƴƴŜƭέ 

because we wanted to make it easy for everybody to 

ǊŜƳŜƳōŜǊ ǘƘŀǘ CǊŜŘ ƛǎ /ƘŀƴƴŜƭǎƘƛǇΩǎ ¢ǿƛǘǘŜǊ ŦŀŎŜΦ 

.ǳǘ ǘƘŀǘΩs just a strategy and might or might not suit 

your business. 

When choosing a photo profile, I will strongly suggest 

that your face appears there (Creatively, it can be a 

blend of you face + logo like Roseanne from the Irish 

Internet Association: www.twitter.com/iia ) 

Setting up a powerful profile 

When setting up your account, your Account Settings page is 

extremely important. This is the first reason WHY people will 

ŦƛƴŘ ȅƻǳ ƛƴǘŜǊŜǎǘƛƴƎ ŀƴŘ ǘƘŜǊŜŦƻǊŜ Ŧƻƭƭƻǿ ȅƻǳΦ IŜǊŜΩǎ ǘƘŜ 

checklist: 

V Ensure to include your name so people recognise you 

V Select your correct time-zone/location to facilitate search. 

V Include your website! This is how you build trust & traffic! 

V Bio: Use key phrases to describe your company, products 

and services. These are important triggers when searching 

Creating a unique business background 

²ƘƛƭŜ ǎŜǘǘƛƴƎ ǳǇ ȅƻǳǊ ŀŎŎƻǳƴǘ ȅƻǳΩƭƭ ŦƛƴŘ ǘƘŜ άŘŜǎƛƎƴέ ǘŀōΦ 

Even though you have several backgrounds and colours to 

choose from, when you are a business you need to apply 

some sort of branding.  Ideally your logo will be there or 

ƳŀȅōŜ Ƨǳǎǘ ǘƘŜ ǇǊƻŘǳŎǘ ȅƻǳ ǎŜƭƭΦ IŀǾŜ ŀ ƭƻƻƪ ŀǘ YƛŜǊŀƴΩǎ 

profile to the right, from icecreamireland.com. Once 

ȅƻǳΩǊŜ ƛƴ ǘƘŜ ά5ŜǎƛƎƴέ ǇŀƎŜΣ ŎƭƛŎƪ ƻƴ ά/ƘŀƴƎŜ ōŀŎƪƎǊƻǳƴŘ 

ƛƳŀƎŜέ ŀƴŘ ǳǇƭƻŀŘ ȅƻǳǊ own! If you find difficult making 

the image fit perfectly, ask for help. This is a very 

important step that you cannot afford to miss! Tip: go to 

http://www.twitbacks.com/ to easily create your own 

background J 

http://www.twitter.com/
http://www.twitter.com/iia
http://www.twitbacks.com/
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3. TIME TO TWEET. READY TO ROCK? 

                                                                                                               

                                                                                                                           
 

 

 

 

 

 

 

 

Inviting people to your network 

The idea is to be exposed to your target 

audience. If your market is Ireland for 

ŜȄŀƳǇƭŜΣ ǘƘŜƴ ǘȅǇŜ άLǊŜƭŀƴŘέ ƛƴ ǘƘŜ ǎŜŀǊŎƘ-

group bar. Before you choose a group make 

ǎǳǊŜ ǘƘŀǘ ǘƘŜ ƎǊƻǳǇ ƛǎ άŀƭƛǾŜέΣ ƛƴ ƻǘƘŜǊ 

words, that you see activity like new 

members coming joining, new discussions 

and articles posted, etc. This interaction is 

the main value of a group.  

Search 

Go to the bottom of 

www.twitter.com and click on 

ά{ŜŀǊŎƘέΦ This bar tracks everything 

ǘƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƛƴ ǘƘŜ ¢ǿƛǘǘŜǊ 

world. Use specific keywords or key 

phrases to discover relevant 

information for your business! 

For example: If you have a shoe 

shop, you may type in the search 

ōŀǊ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜΥ άōǳȅ ǎƘƻŜǎέΦ 

Have a look at some of the amazing 

results to your right and surprise 

yourself with a great opportunity! 

Now you can have a conversation 

with any of those persons and try to 

get a customer for life (Just be 

careful on how you do it) 

Start following relevant people 

L ƪƴƻǿ ǘƘŀǘ ȅƻǳΩǊŜ ǇǊƻōŀōƭȅ ǘƘƛƴƪƛƴƎ ƻŦ ǇŜƻǇƭŜ 

ǘƻ ǎŜƭƭ ȅƻǳǊ ǇǊƻŘǳŎǘǎ ǘƻΣ ōǳǘ ƛǘ ŘƻŜǎƴΩǘ ǿƻǊƪ 

like that yet. First you need to learn how to use 

the tool and engage. The best advice is to 

follow regular Tweeters so you can learn 

faster! Here are a few Twitters in Ireland to get 

you started now! Follow @miriamahearn @iia 

@evertb @mneylon  @pixievondust and us! 

@fredchannel  

Have a look at who are they following and you 

can start building your audience from there. 

Engage! 

¢ƘŜ ǘƛǘƭŜ ŀōƻǾŜ ƳŜŀƴǎ ǘƘŀǘ ȅƻǳ ƴŜŜŘ ǘƻ ǎǘŀǊǘ ǇŀȅƛƴƎ ŀǘǘŜƴǘƛƻƴ ǘƻ ǿƘŀǘ ǘƘŜ ǇŜƻǇƭŜ ȅƻǳ Ŧƻƭƭƻǿ ŀǊŜ ǎŀȅƛƴƎΦ ¢ƘŜȅΩƭƭ ōŜ 

sharing comments, useful links and talking to others! For example, regarding a person that you consider to be an 

influencer, ǿƻǳƭŘƴΩǘ ȅƻǳ ƭƛƪŜ ǘƻ ƪƴƻǿ ǿƘƻ ǘƘŜȅ are talking to, so you can start following them as well? This is a huge 

time saver and you can start making connections before you meet people face to face! How long would it take you to 

do all of the above in the traditional way? 


