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What is Linkedin?

LIthdm, Ada GKS ¢g2NIRQa fFNHSAG LINRPFSaaAz2ylf vy
rapidly. LinkedIn connects you to your trusted contacts and helps you exchange knoidksigeand

opportunities with a broader network of professionéls.

(http://learn.linkedin.com/whatis-linkedin/)

Before stating...

The information Channelship share in this book WILL drive your professional path to amazing results.

Do not take any shortcuts since you will find some of the information in one chapter may cross over into or
another. We have done this to highlight some of the most important points.

Marketing yourself, your brand and your companyQ & LINE R dzO is dconstanta&@intthaiOriisi be

done effectively to maximise the efforts and results.

We believe that by following the steps below you will achieve that desired goal.

If you have questions, chat with us!

Direct line: 015241415

Chat online: www.channelship.ie

e-mail: fred@channelship.ie

Twitter: www.twitter.com/fredchannel

Linkedin: http://www.linkedin.com/in/fredcaballero

www.channelship.ie Copyright 2009. Page 3
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1. THE BASICBuilding your face to the business world

Name & Headline

Your headline should be a short keyword-description
that identifies your strongest professional qualities.

This will drive a better self-branding image in the long
term.

Photo

We encourage you to always add a photo in your

profile. This comes in very handy when you O y

remember that person you met at a certain event. It
also makes you look real.

Summary, Specialties &xperience

Summary: Here you should explaing K& e 2 dzQ1
Linkedin and the benefits and value that you offer to
those who connect with you. This should keep the
viewer interested to read more. Think of it as your
professional elevator pitch

SpecialtiesY ¢ KA & Aa 6KSNB &2c¢
to your specific experience. We would recommend
doing a keyword search on Linkedin to find out those

in your related field that have many connections and
recommendations. Pay attention to how creative
GKSANI GALISOAL Tt GASEaE | NB

Experience: This is your work/business history. It
must be just a short paragraph along with a short
reference of responsibility/ specialty.

LF &2dz KI @S LI ad SELISNX
will read well. Do not shred it. Simply be creative of
how to re-phrase it. This could add exclusive and
relevant keywords to your profile to help others find
you!

/5,-\ Home

g Groups =

- ! Edit My Profile § View My Profile
121 Business

Network Ireland

121 Marketing
Network Ireland.

red Caballero (-

Project Manager / Web Consultant
i

Bizcamp Ireland

Seeall»

£ Profile
Ecit My Profile
View My Profile Fred Caballero invites you to follow his updates on Twitter
Recommendations @fredchannel 1 hour aco

Contacts
Connections Current « Project Manager / Web consultant at
Imported Contacts Channelship [
Hetodk Stalistics Past * Senior Business Developer at Irish

¥ Inbox = Broadband [F

o Call Centre Supervisor at Allconnect.

Compose Message (Atlanta, GA. USA) o
Received : n
Sent Education  Dublin Business Schoaol
Archived ® Dublin Business School
5 o Marketing Institute of Ireland
42 Applications = seeall..
Reading List by

PHetnt Recommendations 2 people have recommended Fred

Summary (e

Fred is a web Project Manager and consultant at Channelship, web agency.
He is responsible for leading web design & development projects and
Internet marketing campaigns. He works directly with key accounts,
particularly in creative and strategic capabilities.

Fred is also very involved in social media and Channelship's business
promaotional efforts through netwarks like Dublin Chamber of Commerce,
LIMK, Small Firms Associatios and Irish Internet Association.
Specialties:

Project management of web design & development, Internet Marketing

[SEO, SEM, Pay Per Click, email marketing), Social Media Marketing,
broadband technologies.

Experience

Project Manager / Web consultant
Channelship Cf

July 2008 — Present {1 yean

Project managerent of web design & developrment, Internet Marketing
(SEQ, SEM, Pay Per Click, email marketing), Social Media Marketing
broadband technologies. MNetworking activities.

Fred has 1 recommendation (1 partner) including:

(EED] Wirginie Alary, Human Resources, Enovation Solutions
Senior Business Developer
Irish Broadband Cf

August 2006 — May 2008 (1 yvear 10 manths)
Senior Broadband B2B Business Developer. Weekly/maonthly reporting
Fred has 1 recommendation (1 co-warker) including:

(3] Stephen Keating, Major Account Manager, [rish Broadband (NT!

Call Centre Supervisor
Allconnect. {Atlanta, GA. USA) Cf

January 2003 — Fehruary 2006 (3 years 2 months)

www.channelship.ie
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2. NURTURING YOUR NETWORK

Adding Connections

Add Connections

Adding people to your network is one of imsite Contacts. | lmport Contacts | Colleagues | Classmates
iKS LIANE £ | NBR 27T [ Ay  Addfriends or colleagues to your network?
expand your search for targeted prospects 48 people o yeur et aen” Ty the Outosk Teclbar
through targeted keywords. Many people | | | |

build their networks in different ways: some [ | | | | | £ Widows ive Horl
only add people that they currently work } H H } (MAIOE?HOD'
\ J [ J [ |
\ J J |

View Sent Invitations

o i
(38 vou have 208 connections

First Mame Last Marme Email Check your adidress book to see
who uses Linkedin

Checkwehmail
contacts

with or have worked with previously; others

connect with people that only met face-to-
'.F I o S 2 NJ é A Y' L\]f é (—) é » Edit/preview invitation text

entirely up to you!

Don't uge webmail?

Your Network

Ly (GKS 22daNySeé 2F ydzNIdzZNAy3 @2dzNJ [ AY]1SRAY ySig2N]
valuable phone book with the HUGE difference that names here are alive, sharing, learning, interacting,
recommending SG O® wSYSYOSNJ GKIFG @&2dz faz2 KIFI@S | O00Saa G2
so when you think of strategic profiles, talent, skill and opportunities...simply multiply that by 100!

Tailoring the Invite Message Add Connections

Imvite Contacts | Import Contacts | Colleagues | Classmates

View Sent Invitations

First, make sure that you invite people that

will know who you are, otherwise they may ¥ Invite daniel to connect on Linkedin
é y Iv? dZL‘J Of B C) 1.me lj 2 ) How do you know daniel?
persod YR LROGSYyGAl - O Collagus
) . ) O Classmate
Wamlng from L|nked|n © wWe've done business together
O Friend
@ Groups & Associations
When ertlng the message, ensure that {Ireland Business Cansultancy Network iv
there is something unique on the invitation. o Other
I don't know daniel
For example If yOU met someone and Sp0ke Include a personal note: (optionzl)
about a specific topic, then, in order to keep Hi Daril. =
the message fresh and relevant you can wo nave am opparnity (o mostagan e
make a qu|Ck reference to that toplc That In the meantime, I'd like to add you ta my professianal
: network on Linkedin

will not only show the invitee that your Fred Caallero

A~ ~ z oA ., Project Manager / Web consultant
YSaal 3S A &andA3ia ulrS€a ( wwry channelshipe 3
that you were listening actively J
UnlqueneSS |S Someth|ng that people never Important: Only invite people you know well and who know you. Find out why.

forget or Gancel

www.channelship.ie Copyright 2009. Page 5




3. YOUR UPDATES

What are youworking on now?

Within your Network Updates on your
| 2YS LI 3AS> @2dzQf f K
updates. This is to share with all the people
in your network what are you up to now?
For example, reading a specific book,
looking for staff, working on a project,
looking for a connection/opportunity, etc.
You would be surprised at how many
people could come back to you for positive
feedback, a simple comment or the help
you were exactly looking for! This is
networking at its best and right from your
desk.

The PerfecBait

Use your status updates not only to tell
people what are you working on now but to
also include important messages with a
specific link that will drive traffic to
whatever website you want!

For example: every time we have a new
0ft23 LkRabdx ¢S R2yQi
people to come. We take advantage of the
status updates so people can click on our
link and read our blog! We also include each
blog post as news articlesn each one of the
Linkedin Groups that we follow so more and
more people read it. Imagine if you have
the link from your latest newsletter, or a
GSNE 0O22f ¢6So0aAridsS
with everybody in your network... Status
updates are a very simple to way to stay
connected and spread the word.

www.channelship.ie
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Linkedﬁ® People Jobs

Explore People Search: Director at Apple - Internet (Ziicon Yalley) - WP Operations

Answers Companies Account & Settings | Hel | Sign Out

Search People (v l

£ Home Upgrade now - get the most from Linkedin

£ Groups

&4 Profile Inbox
Ecit My Profile Action items: Invitalions (1), @&A (1), See all messages » Richard O'Brien
“iew: My Profile Managing Partner at k). O'Brien &
Recommendations an
- Ann Donnelly

B contacts Cwnericperatar/SEO Speciclst ot
Connections CMahony Donnelly E-Business - ek
Imparted Cortacts Developmert & Orling Marketing
Metwark Statistics Bob (Robert) Tallent

Wanaging Directar & The Syneray

] Inbox Group
Compose Message
Received
Sert
Archived )

) Apphcations Dominic Mulvey Now re reading Rabert Kiyosakis Rich Dad Guide ta EusbLREH IREE,

= Investing Reply privately - 1 comment Outstanding Reviews
Reacing List by SULSTAnCINg ReVIEWs
Amazon Fred Caballero 17 seconds ago Where in the World is Wy Team?
Everts Loved that book Dominic. Good pick. The types of investors that Buy fun guide to the new workplace
Sldeshare Robert describes are spot onl W APNAZOR.COM

Action items: Invitations {13, Q&A (1), See all messages »

Network Updates @

What ;

e-gou working on now ?

0 Fred. ..
Check out our new hlog posthwww channelshipieflog

d irvites you to follow his updates on Twitte
clear

Today

dhtredchannel 1 day ao

*—a:l*- STATUS UPDATES (2)

Dominic Mulvey Mow re reading Robert Kiyosakis Rich Dad Guide to
Investing Reply privately - 1 comment

Fred Caballero 10 minutes ago

Copyright 2009. Page 6
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Linkedin Groups: Why bother?

By joining a specific group from a specific
subject/topicE & 2 dzehé great BpbofiBiity to:

V Learn from those that post news and
discussions.

V Expanding your business network

V Stand out as an expert by replying to
comments or leading discussions.

V Save a lot of time and money by finding the
right piece of advice from those who care.

V Stay up-to-date on what people in your same
group/field/industry are saying.

Choosing a Group

The idea is to be exposed to your target
audience. If your market is Ireland for
SEI YLX ST GKSy (& Lus
group bar. Before you choose a group make
surethatitAa ol f ABSET A\
you see activity like new members joining,
new discussions and articles being posted,
etc. This interaction and information shared
are the main values of a group.

Creating Groups

2 KFG AT @&2dz R2y QU 7
you were looking for? Or maybe you want to

be the leader of a specific group within your

industry. That would be the perfect time to

create your own group. You simply need to

write a group profile, mission statement and

come up with a logo. Remember that you also

need to invite people to join. If the discussions

and information are relevant, then more

people will request to join your group!

thz29w hC

Web Agency

[LbYO95Lb ¢I wh'

Linkedﬁ® People ~ Jobs |~ Answers |~ Companies |~

Explore People Search: Director st Apple - Internst (Silicon Yalley) - ¥P Operstions Search GI'Oles v

’g} Home

= My Groups § Following § Groups Directory f§ Creste a Group
e Profile )

Edlit My Profile
View My Profile 6 Your group request has been successfully withdrawn.
Recommencdations:

E Contacts &
Connections
Imported Contacts
hetwiork Statistics

My Groups (30)

i 121 Business Network Ireland

Dizcugsions | Mewes | Updstes | Members | Settings | Share | Leave Group

¥ Inbox =
Compose Message - -
? o ""'." 121 Marketing Network Ireland (First Wednesday Club)
Received - Dizcussions | Meves | Updates | Members | Settings | Share | Leave Group
Sert
Archived

Bizeamp Ireland
Dizcussions | Mews | Updates | Members | Settings | Share | Leave Group

@3 Applications -
Reading List by

Groups

FAQ

My Groups J Following | Groups Directory § Create a Group

Search Results (503)

Search Groups

TestPro Ireland
Te TO Irish Software Testing Professionals |Ire|and
Owner: Paul Sweeney | 101 memiers | Share | Join tis group > [Alca |
categories v
|A\I languages

Lean Six Sigma Ireland
Group of Lean Six Sigma Professionals based in Ireland, with

the aim to share best practices in the area of process
improverment.

Cwner: Alessandro Laureani | 102 members | Share |
Join this group »

Spanish-Irish Business Network

- The idea of this netwark is to become an important driver of
business links hetween Ireland and Spain and a key resource
far anyone involved in business in Spain or interested in

[ene”

Create a Group

LinkedIn Groups can help you stay
infarmed and keep in touch with
people that share vour interests.
Create a group today.

developing business links hetween Spain and Ireland Create a Group
Cwner: Marvin Geraghty | 100 members | Share | Jain this group »

Groups
My Groups || Following | Groups Directory | Create a Group FAQ
Search Results (503)
Search Groups
TestPro Ireland
Te ro Irish Software Testing Professionals |Ire\and ‘
Cwner. Paul Sweeney | 101 members | Share | Join this group » .
|AH categories Vl
|AH languages V|

Lean Six Sigma Ireland
Group of Lean Six Sigma Professionals hased in Ireland, with

the aim to share best practices in the area of process
improvemnent.

Owner: Alessandro Laureani | 102 members | Share |
Join this group »

Spanish-Irish Business Network

- The idea of this network is to become an important driver of
business links between Ireland and Spain and a key resource
far anyone invalved in business in Spain or interested in
developing husiness links between Spain and Ireland.
Cwner: Marvin Geraghty | 100 members | Share | Join this group »

Create a Group

Linkedin Groups can help you stay
informed and keep in touch with
people that share your interests.
Create a group today.

Create a Group

www.channelship.ie
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TheP2 6 SNJ 2F [ Ayl SRA

& Of A O A Y Fandapplying youf &
knowledge to reply to a specific question,
you can become recognised as an expert
and also someone could potentially vote for
@2dz2NJ FyagSNI a aoS
your profile when people do research about
you and enhance the value of vyour
expertise! With a professional community
of 20 million, this is an ideal spot for any
tough question.

Asking Questions

Always try to be creative when you ask
guestions. Like in a newspaper, the better
the headline, the more people will read it.
This is also a great spot to include in your
signature any relevant links (email, website,
blog, other sites, etc) so the rest can get in
touch or follow your updates. Take a few
minutes and learn from other creative posts
to optimise the traffic to you.

AnsweringQuestions

& LINPGARAY3I ANBI
the opportunity to stand out as an expert.
As a strategy, always use in your signature
all your relevant links as advised above.
L¥ @&2dz R2y Qi KI @S |
planning for that since they will be the main
responsible for bringing hundreds of eye
balls to your brand and professional profile
every day.

Linkedﬁ® People ~ Jobs!~ Answers/~ Companies -

Accourt & Settings | Help | Sign Out

Explore People Search: Director st Apple - Internet (Siicon Valley) - VP Operations

Search Answers v

£ Home

s Groups +
Answers Home | Advanced Answers Search

4 Profile
Eddit My Profile
“Wienw Wy Profile
Recommendations
B contacts Ask a Question

Connections

Get fast and accurate answers
Imported Contacts

Metvvork Statistics
) Inbox

Compose Message

o Intarmet Marksting

Next
Received

Sert
Brchived
& applications

Reading List by
Amazon

New Questions From Your Network

ull )| Getactionable data from your network. Create a poll.

: Answer Questions

i Recommended categories for you:

Q. Celebrity Apprentice? Who would YOU have hired? Joan or Annie

My Q&A | Ask a Question | Answer Questions

Featured Category

Small Business

sponsored by: e 5

My 03A
“fou have 0 open questio

Ask a question now.

» Views all your questions &

Browse

Adrninistration

Business Operations

Everts Zanswers | Asked by Anne Thormley-Brown (200] 1 hour ago in Organizationsl Development,
Sideshare Statfing and Recruting

Presentations

Blag Link Q. Funny story...

WordPress 2

Answers Home | Advanced Answers Search | My Q24 § Ask a Question

Ask a Question

1 answer | Ashed by Andrew (Andy Pandy) (307)] 5 hours ag0 in Customer Service

Gee examples

Buginese Travel
Career and Education

Answer Questions

| » Recruiting

[ Only share this question with connections | select (note: you will receive fewer answers)

= Promating your services
= Job seaking

Add details (optional)

If 0, please indicate that
when asking your question,

Adding details will help your cannections and experts in answering your question

Miscategorized questions
may be removed or flagged
by other users.

YWhat should 1 ask?

Before you ask...

Categorize your question

‘e may have the solution

Admiristration » -
Business Operations s F
Business Travel »

Career and Education »
Conterences and Evert Planning
Finance and Accourting »
Financial Markets »
Government and Mon-Profit s
Hiring and Human Resources »
Interriationsl »

~

for you elsewhere on

Linkedin

= Linkedin Questions?
Wigw our Customer
Senvice FAQ

= Recruiting?
Postyour job on
Linkedin

Answers Home | Advanced Answers Search | My Q&A | Ask a Question

Nl Get actionable data from your netw:
L

Answer Questions

Browse Open Questions

Open Questions Closed Questions Experts

sorted by: Degrees away from you | Date

Q Celebrity Apprentice? Whe would YOU have hired? Joan or Annie
" 2answers | Asked by Anne Thornley-Brown (30| 1 hour ago in Organizational Development,
Staffing and Recruting

Q. Funny story....

1 answer | Asked by Andrew (Andy Pandy) (201)| 5 hours ago in Customer Service

Q How Dumb is Dumb
8 answers | Asked by Alan Crean (Zn1)| 19 hours ago in Professional Organizations, Qualty
Managemert and Standards

Browse

Administration

Business Operations

Business Travel

Career and Education
Conferences and Event Planning
Finance and Accounting
Financial Markets

Government and Mon-Profit
Hiring and Human Resources
International

Law and Legal

Management

www.channelship.ie
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5h Q{ & 5hbe¢Qf
Build asolid network 52v00 68 IV AVOAGI
A lot of people simply focus on quantity. If you want to reach out to someone with
They increase the amount of connections by an interesting profile, send the person a
sendlhg loads in invites without meeting or Contact request rather than an invitation to
knowing anybody. join your network.
¢KS Y2NB @&2dz dzasS [ A
NEFEAaS GKFG G§KSNBC
connections from people that you met face-
to-face as part of your core network.
Keep your profile fresh and updated 5 2 v Qéyolk doRtacts
Ensure that all relevant information is there. 9SSy G(K2dzaAK (GKSNBQ
Remember that keywords place an Account Settings to keep your network
important role when someone is looking for LINA G ST ¢S ¢2 dzZ Riy
specific words that may describe you or creates a negative (anti-networking)
something you do/did. ! a$ K¢ perceptionY G 2R Qi &2 dz
2S0aAGS¢e 9 Gae . f2: Oz2y il Ota AT YAYS [N
todrive traffic! 52 y Qi F2NBS
Gadlddza ! LIRFGS&aé¢ YS
possible, to increase your networking
opportunities.
Usethe LinkedinSEARCH bar 52y Qi dzaS Ayl LIINE I
With Linkedin SEARCH you can save so much Remember that Linkedin is a professional
time by finding the right person, profile, Networking tool not just any social
company, talent, specific skill, group and even networking platform. Ensure that you share
answer'! value and interact using the right words.
Linkedin is a network with more than 41 million
business oriented professionals. Definitely
worth using its search engine to leverage your
efforts.
www.channelship.ie Copyright 2009. Page 9
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9. SOMBUSEFUL STRATEGIES

V  Connect before you arriveBefore going to a meeting or networking event, use Linkedin to learn more about
SPS NE 6 2 R &aminaxindsERcEriifmeSyaasking better questions, prioritising the people that you want to
talk to and most importantly making a connection before you even meet that person face-to-face!

V Leverage communication & stay in touch easiift any meeting or networking event, tell people that you will
connect with them on Linkedin during the conversationd L ¥ G0 KS@ QNB y203 (GKSNB aSi:x
invitation). This way, you will be in touch and learn more about them than you have ever imagined! The key:
enhance communications and relationships.

V Use your Linkedin Groups as a barometBave you an interesting idea, maybe an issue, what about a potential
LINE RdzOG € I dzy OK 2NJ yS¢g &SNIIAOS G(KI G geedttzgeyaBstversfrany Y SR A
people that share your same interest within a group? Share those thoughts with any of your specific Linkedin
Groups. If you want to go for an international approach, then visit Linkedin Answers J

10.CHECK LIST

V Take your time to build your profile. The more complete it is the better results you will see.
V Join specific groups to leverage your expertise, spread the word and learn from other relevant professionals.

V tFNOIAOALI GS Ay vdzSaldAizya g | yriaadydFour snswerypatentalNEiotedad 1 6 0
BEST to build great reputation.

V Add relevant people to your contacts and watch a solid network grow.

V Be as creative and unique as possible with your invites and messages. Uniqueness is a characteristic that people
always remember.

V Refresh your updates on a daily basis to spread the word, drive traffic to a desired website or blog and engage.
V  ALWAYS think about quality of contacts as opposed to quantity. Keep your network real.
V ConnectbeforeyouarrivebyIST N}y Ay 3 FNRY LIS2LX SQ&d LINRPFAES Ay | RGIy

V Contact us if you have any queries J

www.channelship.ie Copyright 2009. Page 10




23 CHANNELSHIP

Direct line:

Chat online:

e-mail:

Twitter:

Linkedin:

You Tube:

Facebook:

Slideshare
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Connect with Channelship

01 5241415

www.channelship.ie

fred@channelship.ie

www.twitter.com/fredchannel

http://www.linkedin.com/in/fredcaballero

http://www.youtube.com/user/Channelship

http://en-gb.facebook.com/pages/Channelship/36229379666

http://www.slideshare.net/channelship

www.channelship.ie/blog

www.channelship.ie
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